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Concept 
• �The goal of these initiatives is to contribute to the vitalization of regional communities by connecting residents with local resources and 

communities through collaboration with local governments, businesses and other organizations. 
• �We will fully take advantage of Meiji Yasuda’s network encompassing 47 prefectures across Japan to “Enable people of regional communities 

to maintain and improve their emotional and physical health,” “Support future generations to help realize a sustainable society” and “Empower 
local businesses and organizations, a source of regional vitality, to achieve sustainable growth.”

Concept 
• �We will strive to raise the ratio of people who undergo “Kenshin” health checkups and cancer checkups to periodically confirm their health 

status and detect diseases, and we will assist them in their illness prevention efforts through products, services and campaigns & events. 

	             Products              �We provide insurance products designed to assist policyholders in their health improvement efforts and, to 
this end, encourage them to undergo periodic “Kenshin” health and cancer checkups. 

	             Services             � We offer information and services that include the prediction of future disease risks and otherwise contribute 
to illness prevention and health improvement. 

	   Campaigns & events   � We strive to provide people with insights regarding illness prevention and health improvement, and encourage 
them to change their behavior by, for example, holding events nationwide while disseminating information 
regarding such events. 

• �We will help customers improve their QOL and prolong their healthy life expectancy through a cycle of health improvement via health and 
cancer checkups as well as illness prevention measures.

Achievements under the Community Vitalization Projects Achievements under the Wellness for All Project

Details of initiatives
With regard to “Best Style with Health Cash Back,” an insurance 
product designed to refund a portion of premiums based on 
annual health checkup results, we upgraded the classification of 
health checkup results from three categories to five categories to 
enable policyholders to feel more tangible benefits of their health 
improvement efforts. This will enable eligible policyholders to 
receive refunds equivalent to up to 110% of their monthly 
premiums. In these and other ways, we strive to develop and 
deliver insurance products aimed at assisting policyholders to 
undergo “Kenshin” health and cancer checkups.
	 As for services, we deliver the “MY Wellness Activity Report” 
service, which includes providing customers with a comparable 
reference point indicating their comprehensive health status and 
illness risk prediction based on checkup results they have sub-
mitted. We will continue to provide customers with helpful ser-
vices and information to assist them in their illness prevention 
and health improvement efforts.

	 In January 2025, we released “Best Style with Health Cash Back 
Cardiovascular Disease Prevention Pro.” This product is designed to 
deliver new value to customers by combining “protection” and 
“services” in a way that can respond to the characteristics of cardio-
vascular diseases as well as changes in the policyholder’s health 
conditions, starting from the prevention of serious symptoms. 
	 In terms of campaigns & events, we host “Meiji Yasuda’s 
Health Checkups,” which allow participants to casually assess 
their health status via the use of cutting-edge measurement 
equipment. In addition to hosting these and other events across 
the country, we promote the “QOL Health Checkups Meiji 
Yasuda × Hirosaki University,” through which participants can 
quickly undergo examinations of their overall health status and 
receive results immediately. We are thus striving to enhance the 
content of campaigns & events aimed at encouraging customers 
to change their behavior.

Expand value touchpoints with customers

Products designed to support  
customer’s “Wellness Activity”*4 

The cumulative number of  
policies sold: 

1,711 thousand *5

The number of individuals who 
participated in the Community 

Vitalization Project*1, 2: 

 8.23 million yen 

The number of individuals 
who participated in health 

promotion events: 

2.15 million*7

The amount of donations 
under the “Employee Giving 

Campaign to Support MY 
Local Community” *1: 

880 million yen

The cumulative amount of  
premiums refunded under 
Health Support Cash Back: 

26.6 billion yen*5

The ratio of individuals 
whose health awareness 
has grown stronger over  

the past year*6:

73.5%

The number of cases in which 
information regarding public 

services was delivered*1:

Approx.

3.8 million cases

Expand the scope of value to be delivered

We champion connections, 
interaction and mutual aid  
in regional communities.

Achieve better health together

Two Major Projects: “Community Vitalization Project” and “Wellness for All Project” 
MY Mutual Way Phase II

Details of initiatives
To enable people of regional communities to maintain and 
improve their emotional and physical health, we strive to assess 
issues they are confronting in the four areas, namely, “health 
improvement,” “nursing care,” “child rearing” and “disaster & 
crime prevention.” We provide them with helpful information 
regarding relevant public services in addition to encouraging 
them to undergo health checkups and cancer checkups. We 
also notify them of public seminars aimed at imparting knowl-
edge regarding cardiovascular diseases, dementia, and other 
health issues.
	 In collaboration with local governments and other partners, we 
also host “Meiji Yasuda’s Health Checkups” utilizing cutting-edge 
medical equipment. At the same time, we sponsor health 
promotion events in tandem with J.League and the JLPGA while 
endorsing “Kenko-Mahjong,” which is considered beneficial in 
terms of preventing dementia and other such illnesses. 
Furthermore, we sponsor such events as the “Meiji Yasuda 
Coloring Competition for Adults.” 

	 To support future generations to help realize a sustainable 
society, we co-sponsor or participate in traditional festivals that 
have been cherished in local communities, in addition to provid-
ing on-demand classes for elementary, junior high and high 
school students to instill insurance and financial literacy. 
Educational events sponsored by Meiji Yasuda also include the 
“Kids’ Job Expo,” a job experience workshop aimed at enabling 
children to find the right job in their own communities or develop 
their career visions. 
	 Local businesses and organizations are a source of regional 
vitality. To empower them to achieve sustainable growth, we 
collaborate with branches of the Japan Health Insurance 
Association and assist local businesses in practicing health & 
productivity management. This helps to create a workplace 
where employees can work over the long term while staying 
healthy, both emotionally and physically, and highly spirited.

The number of partnership 
agreements with  

local governments*3: 

1,078 
local  

governments
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We will contribute to the vitalization of 
regional communities by advocating for the 
provision of social connections, helping to 
nurture social ties as a bridge among commu-
nity residents, and connecting them with local 
resources and communities.

We will assist customers and residents of 
regional communities in their proactive health 
improvement efforts (“Wellness Activity”) by 
meticulously accommodating their differing 
needs and encouraging them to join us in 
health promotion campaigns and events.

We aim to help create flourishing regional communities through the three initiatives described below.
We aim to help improve people’s QOL and prolong healthy life expectancy by encouraging them to undergo health checkups and 
cancer checkups, as well as to strive to prevent diseases, through the provision of products, services and campaigns & events.

*1 Figures for the period from April 2024 to March 2025
*2 �The number of participants in health promotion events, including “Meiji Yasuda’s Health Checkups,” as well as those who watched soccer games 

at stadiums or joined golf-related and other sports events as part of the project  
*3 Cumulative total as of March 31, 2025

*4 �Scope: “Best Style with Health Cash Back,” “Dementia Insurance for Your Future,” “Dementia Insurance for Your Future: MCI Plus,” “Dementia Care,” “Dementia Care MCI Plus” and 
“Cardiovascular Disease Prevention Pro” 

*5 Cumulative total as of March 31, 2025 
*6 Includes individuals whose health awareness has always been high 
*7 The figure pertains to results for the period from April 2024 to March 2025.

Policyholders of “Best Style with Health Cash Back”  
(Based on a FY2025 survey on policyholder health awareness)

A health promotion event held at  
a roadside station

In FY2024, we were chosen to 
receive the Consumer Affairs 
Agency Commissioner’s Award 
under the agency’s Consumer-
Oriented Management Excellence 
Award program. This was in 
recognition of our activities aimed 
at providing citizens with information 
regarding public services.


